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Gaming is serious business.
Why is game advertising and advergaming treated as an experiment?
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ά²Ŝ ƘŀǾŜ ƭŀǳƴŎƘŜŘ ŀƴ ŀŘǾŜǊƎŀƳŜΗέ
Results come in. 100.000 gameplays! Yes!!!!! That is a lot!!!!
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ά[ŜǘΩǎdouble the budget for gamingΗέ 
Wow!! I amgoingto tell my boss!! 100.000, that will impresshim!!
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άмллΦллл ǿƘŀǘΚ L ǿŀƴǘ ŜǳǊƻΩǎΗέ
My assistant here just ran a campaign with 95GRPs! I love him! No more games. 


