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Brgr%‘g. ) What is the value of my game

Games advertising or advergaming campaign”

the game advertising

networking event A practical model developed by IAB Netherlands
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Gaming is serious business.
Why Is game advertising and advergaming treated as an experiment?
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d S ddude the budgetfor gamingH €
Wow!! amgoingto tell my boss!! 100.000that will impresshim!!
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My assistant here just ran a campaign with 95GRPs! | love him! No more games.
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